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One of the most important questions for any business is: how much should I charge?
Economics has an easy answer - just look at where demand and supply meet.

Unfortunately, this easy answer is wrong. What about the effect of changing the timing on a payment? How
do a customer’s personal and financial circumstances affect their willingness to pay?

Using The Psychology of Price, you can discover why price is a psychological issue – and how to make the
most of that knowledge. Written by the founder of the UK’s leading pricing consultancy Inon – whose
clients range from the BBC and confused.com to Grants Whisky and HM Treasury - The Psychology of
Price offers a unique opportunity for business owners and finance and marketing professionals to gain an
insight into the way consumers think and purchase – and to learn the actual research methods and pricing
techniques used by multinational companies.
A practical, jargon-free workbook, The Psychology of Price demystifies a critical aspect of running a
business, lucidly and logically explaining the science behind pricing so that you can generate more demand,
more profit and more customer value today.

Inside The Psychology of Price, you can learn:
-How to get people to expect to pay more
-How presenting products that nobody wants can influence what customers are willing to pay
-How upselling by low-cost add-ons can increase sales and perceived value

Crucially, The Psychology of Price will help you find out how good your pricing really is and give you the
toolkit to ensure you charge the right price point for your product or service.
What have you got to lose?
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From reader reviews:

Hester Crutchfield:

What do you in relation to book? It is not important along with you? Or just adding material when you want
something to explain what yours problem? How about your extra time? Or are you busy individual? If you
don't have spare time to do others business, it is make one feel bored faster. And you have extra time? What
did you do? Every individual has many questions above. They have to answer that question because just their
can do this. It said that about e-book. Book is familiar in each person. Yes, it is appropriate. Because start
from on pre-school until university need this particular The Psychology of Price: How to use price to
increase demand, profit and customer satisfaction to read.

Josette Roscoe:

People live in this new time of lifestyle always try and and must have the extra time or they will get lot of
stress from both way of life and work. So , whenever we ask do people have spare time, we will say
absolutely sure. People is human not really a huge robot. Then we ask again, what kind of activity are you
experiencing when the spare time coming to anyone of course your answer will unlimited right. Then do you
try this one, reading books. It can be your alternative in spending your spare time, often the book you have
read is definitely The Psychology of Price: How to use price to increase demand, profit and customer
satisfaction.

Larry Tatro:

This The Psychology of Price: How to use price to increase demand, profit and customer satisfaction is great
reserve for you because the content which is full of information for you who all always deal with world and
get to make decision every minute. This book reveal it details accurately using great arrange word or we can
declare no rambling sentences inside it. So if you are read that hurriedly you can have whole information in
it. Doesn't mean it only offers you straight forward sentences but hard core information with attractive
delivering sentences. Having The Psychology of Price: How to use price to increase demand, profit and
customer satisfaction in your hand like finding the world in your arm, details in it is not ridiculous a single.
We can say that no book that offer you world with ten or fifteen second right but this guide already do that.
So , this can be good reading book. Heya Mr. and Mrs. active do you still doubt which?

Dawn Brown:

As we know that book is significant thing to add our know-how for everything. By a book we can know
everything we really wish for. A book is a range of written, printed, illustrated or even blank sheet. Every
year has been exactly added. This guide The Psychology of Price: How to use price to increase demand,
profit and customer satisfaction was filled concerning science. Spend your spare time to add your knowledge
about your technology competence. Some people has diverse feel when they reading a new book. If you
know how big benefit of a book, you can sense enjoy to read a book. In the modern era like right now, many



ways to get book you wanted.
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