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Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sell—or how you sdll it? If so, welcome to the club. Inundated by fakes and sophisticated counterfeits,
people increasingly see the world in terms of real or fake. They would rather buy something real from
someone genuine rather than something fake from some phony. When deciding to buy, consumers judge an
offering's (and a company's) authenticity as much as—if not more than—price, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine |l argue that to trounce rivals companies must grasp,
manage, and excel at rendering authenticity. Through examples from awide array of industries aswell as
government, nonprofit, education, and religious sectors, the authors show how to manage customers
perception of authenticity by: recognizing how businesses "fakeit;" appealing to the five different genres of
authenticity; charting how to be "true to self" and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to explore what authenticity really means for
businesses and how companies can approach it both thoughtfully and thoroughly, this book is a must-read for
any organization seeking to fulfill consumers intensifying demand for the real deal.
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From reader reviews:
LeeDurfee

The feeling that you get from Authenticity: What Consumers Really Want is the more deep you looking the
information that hide inside the words the more you get thinking about reading it. It does not mean that this
book is hard to comprehend but Authenticity: What Consumers Really Want giving you excitement feeling
of reading. The copy writer conveys their point in selected way that can be understood by simply anyone
who read the item because the author of this publication is well-known enough. That book also makes your
own personal vocabulary increase well. That makesit easy to understand then can go along, both in printed
or e-book style are available. We suggest you for having thiskind of Authenticity: What Consumers Really
Want instantly.

Mary Conley:

Spent afree timeto be fun activity to do! A lot of people spent their down time with their family, or their
own friends. Usually they doing activity like watching television, planning to beach, or picnic within the
park. They actually doing same task every week. Do you feel it? Would you like to something different to fill
your free time/ holiday? May be reading a book may be option to fill your free time/ holiday. Thefirst thing
that you will ask may be what kinds of e-book that you should read. If you want to try look for book, may be
the reserve untitled Authenticity: What Consumers Really Want can be great book to read. May be it may be
best activity to you.

Mildred Miller:

Playing with family within a park, coming to see the water world or hanging out with palsis thing that
usually you could have done when you have spare time, then why you don't try point that really opposite
from that. One particular activity that make you not experiencing tired but still relaxing, trilling like on roller
coaster you have been ride on and with addition of information. Even you love Authenticity: What
Consumers Really Want, you can enjoy both. It is great combination right, you still want to missit? What
kind of hang typeisit? Oh come on its mind hangout people. What? Still don't get it, oh come on its
identified as reading friends.

Jesus Gates:

A lot of book has printed but it differs from the others. Y ou can get it by web on social media. Y ou can
choose the most effective book for you, science, comic, novel, or whatever through searching fromit. Itis
named of book Authenticity: What Consumers Really Want. You'll be able to your knowledge by it. Without
causing the printed book, it could add your knowledge and make anyone happier to read. It is most crucial
that, you must aware about e-book. It can bring you from one destination to other place.
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